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[Organization Name] In Collaboration With The Produce for Better Health Foundation Celebrates National Fruits & Veggies Month This September 
Joining Forces Elevates Fruit and Vegetable Consumption to a National Priority 

September X, 2022 – With an aim to create new fruit and vegetable behaviors to incorporate more into daily routines as well as elevate consumption to a national priority, [Organization Name] is collaborating with the Produce for Better Health Foundation (PBH) to celebrate National Fruit & Veggies Month (NFVM) in September, encouraging our customers, employees, friends, families, and neighbors to make plants the star of meals and snacks. Aim high or start small—it all counts. And here’s a plan: Have A Plant®! 

[bookmark: _heading=h.gjdgxs]The Dietary Guidelines for Americans recommend we make half our plates fruits and vegetables. However, despite this consistent message, Americans continue to fall substantially short. In fact, according to PBH’s State of the Plate: America’s Fruit and Vegetable Consumption Trends research, America’s fruit and vegetable intake continues to decline. 

“We must do something now to change the trajectory in America’s fruit and vegetable eating patterns. At PBH we believe that eating and enjoying more produce is the single most important thing people can do to live happier, healthier lives,” says Wendy Reinhardt Kapsak, MS, RDN, President and CEO of PBH. “We find, however, that consumers understand the health benefits of fruits and vegetables, but that this doesn’t translate to behavior. What’s missing are the pieces that really drive eating behavior—emotion and action. PBH is dedicated to new and novel approaches in these areas to solve the consumption crisis and we can’t do it alone! Collaboration and partnerships like these can only elevate consumption further to make eating fruits a national priority.”

PBH leverages its Have A Plant® Movement, based on consumer insights, to inspire all of us to go beyond what we know and tap into how we feel and what we do. To date, no other organization has been positioned to drive actual behavior change.   

There’s no right or wrong way to Have A Plant®.  Fruits and vegetables are available in fresh and shelf-stable varieties and restaurants and food manufacturers are offering more plant-centric choices than ever before, giving shoppers the options they need. [Organization Name] has the resources to help consumers on this quest: [Link to your National Fruits & Vegetables “landing page” of online resources or list out your plans/promotions for the month].

[Organization Name] is encouraging our community to leverage September as an opportunity to create new fruit and vegetable habits. Whether it’s trying a new fruit or veggie you never had before or adding one more to a meal you already know and love, now is the time to up our produce game and get inspired! 

To help with inspiration and to get people taking action, PBH has created a toolkit for all plant-passionate people here: https://fruitsandveggies.org/nfvmtoolkit/ 

Make it official, and shareable, by posting all of your fruit or vegetable moments and tag us using the hashtags #haveaplant and #NFVM2022. Follow PBH and our Have A Plant® Ambassadors to get new recipes, snack hacks, meal ideas and other tips from chefs, registered dietitians, as well as food and wellness experts by visiting fruitsandveggies.org. Follow us on Facebook @fruitsandveggies; on Twitter @fruits_veggies; on Instagram @fruitsandveggies; on Pinterest @fruits_veggies; and on LinkedIn at Produce for Better Health Foundation. 

[Feel free to add your channels here too!]

Optional Additional Language About PBH’s 2022 NFVM Theme: “Celebrating The Roots Of Our Food”
The 2022 National Fruits & Veggies Month Theme is "Celebrating The Roots Of Our Food." Fruits and veggies are the foundations of our diets. They are the root of all health and well-being. Food is also a form of connectivity – whether that is connecting with the farmers and growers who care for our food from the ground up or using food as a means to connect with our loved ones. Let’s celebrate all the goodness that fruits and veggies bring to our tables for our tables, our minds, our souls and our health and happiness. 

This National Fruits & Veggies Month, [Organization Name] is eager to support PBH in the effort to elevate fruit and vegetable consumption to a national priority while Celebrating The Roots Of Our Food. While farmers and growers work tirelessly to grow and deliver some of the most healthful and beneficial foods on the planet, we can all make an effort to help people eat and enjoy more fruits and vegetables for better health and happiness. There is also an opportunity in this moment to celebrate what makes America great, including honoring different cultures, traditions and culturally inclusive global cuisines. 

[bookmark: _heading=h.30j0zll]About [Organization Name]
Insert your standard boilerplate message here.

About the Produce for Better Health Foundation
Produce for Better Health Foundation (PBH), a nonprofit 501(c)(3), is the only national organization dedicated to helping consumers live happier, healthy lives by eating more fruits and vegetables, including fresh, frozen, canned, dried and 100% juice, every single day.

Since 1991, PBH has invested in developing trended insights on attitudes toward all forms of fruit and vegetable consumption, in addition to campaigns and partnerships with government, food industry stakeholders, health professionals and other thought leaders to collaborate, facilitate and advocate for increased intake. Campaigns included first, the 5-A-Day program, and then, the Fruits & Veggies—More Matters public health initiative. While five fruits and vegetables each day is great advice, and more will always matter, PBH’s new behavior-based call-to-action is Have A Plant®. Rooted in behavioral science, PBH’s transformative Have A Plant® Movement is an invitation that will inspire people with compelling reasons to believe in the powerful role fruits and vegetables can play to create happy, healthy and active lives.

Be sure to join the Have A Plant® Movement and get new recipes, snack hacks, meal ideas and other tips from chefs, registered dietitians, as well as food and wellness experts by visiting www.fruitsandveggies.org. Follow us on Facebook @fruitsandveggies; on Twitter @fruits_veggies; on Instagram @fruitsandveggies; on Pinterest @fruits_veggies; and on LinkedIn at Produce for Better Health Foundation. And remember to #haveaplant.
PBH is also responsible for the Lead The Change Collaborative Consumption Campaign – a multi-sector, multi-year initiative designed to maximize the power of PBH’s unique thought leadership position, widespread influencer network, credible scientific and market research, and, most importantly, its innovative members and partners, to lead a call-to-action for addressing the global fruit and vegetable consumption crisis. The initiative includes research, thought leadership and communication platforms to ensure the campaign speaks with One Purpose, One Voice and One Call-to-Action. For more information visit: www.fruitsandveggies.org/lead-the-change.
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