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Moderator

Wendy Reinhardt Kapsak, MS, RDN
President & CEO
Produce for Better Health Foundation
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Our Purpose

The Produce for Better Health Foundation (PBH),
a 501(c)3, is the only national non-profit
organization committed to helping people live
happier, healthier lives by eating more fruits and

vegetables in all their glorious forms every day.
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Our Movement 4

Research shows, rather than a prescriptive -, )
recommendation to eat a certain amount of fruits and j ?
vegetables each day, consumers (particularly Gen Z
and Millennials) want actionable, realistic and FUN
approaches that make eating fruits and vegetables
easy, helping them feel confident, happy and
healthy.

That’s where PBH’s Have A Plant® movement comes
in. It’s a way to tap into the emotional connection
consumers have to the fruit and vegetable eating
experience while inspiring long-term, sustainable
behavior change. And it does so with a no-nonsense
approach that’s simple, understandable, and,
importantly for this audience, non-prescriptive.



Housekeeping

1 CPEU available through You will receive a link to
the Commission on Dietetic tl::: cczlrtificatehof .

. . attendance, the webinar
Registration (CR recording and PDF of the

presentation!
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Type your questions into
the Question box at the
bottom of your Control
Panel at any time during
the webinar.
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Introductions

Krystal Register, MS,
RDN, LDN

* Director of Health and
Well-being at FMI -
The Food Industry
Association

David Fikes

* Executive Director of
the FMI Foundation




Lessons from the Pandemic:
Staying Strong with Family Meals
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FAMILY MEALS

Family meals nourish the spirit, mind
and health of all family members.

Breakfast,
Lunch, Brunch,
Dinner,
Whenever

Stronger family
bonds, self-esteem -
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What is National Family Meals Month?

Each September, our country celebrates National Family Meals
Month™ -- a nationwide event designed to support families in
enjoying more meals together using items purchased at the
grocery store and, as a result, reap the many health and social
benefits of doing so.

¥ The aim is simple: pledge to have one more meal together, at
home, per week. What is less simple, we know, is the practical
aspect of making this happen. That's where we come in. You bring
the desire and we bring the support.

This educational program is designed for yeu and brought to you by the FMI Foundation, an
organization whose mission is to support food retail through research and education on
important topics including food safety, nutrition, and health, in partnership with our
dedicated retailer, supplier, and community partners.




Family Meals

Make The Grade”

@ Kids, amd, teems
in healthy food
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Family Meals
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Partners

COVID-19 Tips

Spotlight

SHARE WITH FRIENDS
#FAMILYMEALSMOVEMENT

Get Social

FAMILY MEALS
FOSTER EMOTIONAL




Shannon Robson, PhD, MPH, RD
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Family Functioning as
an Outcome

* 1,982 publications
identified

* 83 selected for full
article review

* 12 articles met the all
study inclusion criteria
and were selected for
systematic review

Systematic Review
Family Meal Frequency, Diet, and Family Functioning:

A Systematic Review With Meta-analyses

Shannon M. Robson, PhD, MPH, RD'; Mary Beth McCullough, PhD
Samantha Rex, MS'; Marcus R. Munafo, PhD"; Gemma Taylor, PhD

Main OQutcome
Results: 1

INTRODUCTION - A e B influence of family meals on dietary
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Dietary Outcomes

* 1,241 publications
identified

* 87 selected for full
article review

* 31 articles met the all
study inclusion criteria
and were selected for
systematic review



Family Meals
Increase Fruit
andVegetable
Consumption

MORE FAMILY MEALS =
FRUITS & VEGGIES

The most comprehensive
study to date proves that
fruit and vegetable
consumption increases with

l'}: the frequency of family meals.
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MEALS MAKE
FAMILIES

The most comprehensive study to date proves
that family dynamics improve with the

akirguaSS  Family Meals
Improve Family
Functioning




Family Functioning

Problem
Solving

Connectedness Communication Expressiveness




“Month"” Achievements Since 2015 = CHANGE

AWARENESS ATTITUDE BEHAVIOR
Pre-COVID CHANGE CHANGE CHANGE




“Month” Awareness

*?I The Harris Poll

Harris ics LLC



Attitudes

Pre-COVID

89%
88%
87%
86%
85%
84%
83%
82%
81%

2019

Important for Families to Have as Willing to Commit to Having More
Many Family Meals Possible Family Meals Each Week
Throughout Year

2019

I The Harrls PoII

Harris Insights wnalytics LLC, A Stag ompan




Behavior Change Among Consumers

Pre-COVID

I The Harrls PoII

nsights & Analytics LLC, A Stagw ompany



Then COVID-19 Happened



Home Cooking
in America

2020

SRR

Special Report Based on
U.S. Grocery Shopper Trends 2020



Cooking Is Hot!



40% Now Cooking More




Changes
to Eating
Habits
During
COVID-19

Cook more of my meals

Plan more meals in advance

Try new dishes more often

Eat alone more

Consume more calories

Eat a greater variety of foods

Skip meals more

Eat more slowly

Eat a smaller variety of foods

Eat alone less

18%
17%
17%
12%
11%
10%
9%

8%

23%

40%



When Restaurants Were Beyond
Reach, Americans Chose to Cook




Younger
Consumers
Learned The
Most Food
Tricks




Do We Still Need a Family Meals Campaign?






Stay Strong with Family Meals




2020 Family Meals Messaging

KEY MESSAGE #1
Family meals have
always been one of the
best healthy practices.

KEY MESSAGE #2

Family meals
keep us connected.

KEY MESSAGE #3
Family meals are the
foundation for a
healthy nation.




Family Meals
Have Always
Been One of
the Best
Healthy
Practices




Family Meals Keep Us Connected



Family Meals
are the
Foundation for
a Healthy
Nation



This sounds great!

How can | promote more family
meals?




Consumer Website

“ FMI | Family © 1ent
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L Type here to search
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SHARE WITH FRIENDS
#FAMILYMEALSMOVEMENT

Meals Matter Partners COVID-19Tips Spotlight Get Social

JOIN THE
Family Meals
Movement!

LEARN MORE

DID YOU KNOW?

ohns Hopkins Bloomberg Schaol of Public Health
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Industry/Collaborator Website

(™ FMI | Family Meals Toolkit X -

< 2> C @& fmiorg/family-meals/toolkits/toolkit

TOOLKITS QUR MISSION PARTNERS AWARDS JOIN THE MOVEMENT

Family Meals Toolkits

This toolkit is designed to inspire, and demonstrate how you can implement National Family

Meals Month™ this September. Please select the version of the toolkit that is right for you.

Food Retailer
Community Food Manufacturer Toolkit State Resolution Best Practices
Collaborator Toolkit Toolkit Toolkit

National Family Natianal Family

Meals Month

it has customizable resources, ideas

y meals a

11:05 AM
7/27/2020

A Type here to search Oy a ' p L v @ A bt @ %




FAMILY MEAL
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Bring Fun - Aug 2018
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Get Conversation Started with
Qutline - Aug 2018

CHILLAX!
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B gt Prsases feds b e et smsad

Chillax - August 2018

FAMILY MEALS
o UNICA bl
Bitting S et as & aadt) peentes & buill

L LT —»p-—n-.....—.-nu-
whaut yur duy B -

Improve Communication - Aug
2018

CHILLAX!
MAKE IT SIMPLE TO ADD O
MEAL THIS WEEK
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FAMILY MEALS
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Join the Movement

have a

plant

fruitsandveggies.org

vy SEPTEMBER IS NATIONAL
-1[1117| FRUITS & VEGGIES
"= MONTH ..o

Show your support by taking and sharing the September is National

Have A Plant @ pledge at fruitsandveggies.org. Fruits & Veggies Month and plit FRUITS 5 VECGIES

While you’re there, check out the useful resources this year we’re celebrating -

to equip you with the tools you need to enhance Have A Plant® Nation National Fruits & Veggies Month

your nutrition knowledge and empower alongside National Family L F:d':::éz;zgss‘m"te '

consumers to enjoy more fruits and vegetables Meals Month™! Take a -

every day. moment to celebrate how ) i WL -
we can enjoy more fruits

Follow PBH’s social channels to keep up to date and vegetables during the

on all the insights and inspiration. #haveaplant month of September and

® @fruitsandveggies @ @fruits_veggies beyond to support your

health and happiness!
@fruitsandveggies @ Produce for Better Health Foundation


https://fruitsandveggies.org/nfvm-toolkit/
https://www.facebook.com/FruitsandVeggies/
https://www.instagram.com/fruitsandveggies/
https://www.linkedin.com/company/18423942
https://twitter.com/Fruits_Veggies

WEBINAR | Tuesday, August 25, 2pm EST

Drink Your Fruits & Veggies

Telling the Truth About 100% Juice
Presented by Dr. Mario Ferruzzi and Diane Welland, MS, RD

PRODUCE FOR®

BETTER HEALTH
FOUNDATION

Visit fruitsandveggies.org/expert-

professionals/webinars for an on-demand
library of PBH’s past webinars.

Continuing professional education units
(CPEU) are available for live and pre-
recorded webinars.


https://fruitsandveggies.org/expert-professionals/webinars/

THANK YOU
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